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QUESTION



Higher education has seen 
a world-wide expansion 
(Carpentier, 2018)
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However



7 male/4 
female/age 16-18 in their final 

year of school (S5/S6)

9 participants from a low 
socio-economic status 

(indicators SIMD, parental 
education, parental 

occupation)

Methodology
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Semi-structured interview Flexibility and accessibility of 
analysis and gives the 

researcher an active role in the 
process



Key Themes: 
University as a Risky 
Investment
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“I definitely feel like someone who's 
maybe lower class would feel a little bit 
more intimidated to go to
University, which in my opinion seems a 
little bit more middle or higher class. 
Obviously, anyone can go to University. It 
doesn't matter where you come from, 
but I definitely feel like it comes across 
quite intimidating, because you’ve got 
this grand old buildings a lot of the time 
that are really old and it seems to me 
quite scary to go into that”



Key Themes: 
Incentives of 
Alternative Choice
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“I feel like if I can end up doing something 
that I wanted  to do and I guess, yeah, well 
that's well paid, then I’m just as well off as 
they are spending four years at University, 
not doing much and maybe not finding a 
job at the end of it”



Key Themes
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“…but then I had a thought like is it 

actually going to uni to have the 

University lifestyle? Or do I actually 

want to go and study something to 

get a degree? I decided for me it 

would be to have the University life 

rather than actually go to University 

to learn to, you know, get the 
degree”

NOT- University as an Informed Choice

Sub-themes 

• University as the default option

• Decision making time pressures 

Interaction with Information Sources

Sub-theme

• Vicarious Experience

Impact of Rural Location

• 10 of 11 participants from a rural location

• Commuting not a viable option adding an extra layer to 

the decision making process

• Adjusting to the contrast between rural life and city life



Key Themes: Impact 
of COVID
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Conclusions
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Next Steps
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